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Abstract

Deliverable D8.4 — First report on digital and printed dissemination, exploitation and communication
material presents all material developed during the first 12 months of project implementation, with an
aim of ensuring consistency in communication efforts, attracting relevant stakeholders and promoting
the project and its ambition.

The report elaborates on the various tools and channels employed to support all partners in their DEC
activities. One of its objectives is also to empower all project partners by equipping them with a
comprehensive understanding of these tools, enabling them to effectively convey the project's message
and engage with the target audience. The report thus sets a foundation for continued refinement and
enhancement of communication plan, ensuring a lasting impact in advancing climate-resilient
agricultural practices.



1. Introduction

Climate Farm Demo (CFD) is a unique pan-European network of Pilot Demo Farmers (PDFs) covering
27 countries and all pedo-climatic areas. Its overall aim is to accelerate the adoption of Climate Smart
Farming (CSF) practices and solutions by farmers and all actors of the Climate Smart Agriculture
Knowledge & Innovation Systems (AKIS), with a view of adapting agricultural production systems to
climate change and of achieving a carbon neutral agricultural sector by 2050, thereby meeting the
targets of the EU Climate strategy. To reach this objective, the project adopts a Multi-Actor approach
by connecting 1,500 Pilot Demo Farmers and their Climate Farm Advisors (CFAs) at European and
national levels to increase knowledge exchange & cross-fertilisation in their respective AKIS. Technical
and social innovations covering a broad range of thematic areas will be demonstrated to the wider
farming community across six annual demo campaigns (4,500 demo-events) supporting interactive and
peer-to-peer learning.

The present deliverable showcases all the communication materials (digital and printed) developed for
CFD in the first year of the project. At the end of the project, in M84, WP will produce D8.11 — Final
report on digital and printed dissemination, exploitation and communication material.

The document is divided into chapters in the following way:

e Chapter 1 — Introduction offers a short overview of the project, the present deliverable and the
document structure.

e Chapter 2 — Visual Identity is about the visual standards that all the content related to CFD
needs to meet.

e Chapter 3 — Project Website describes the official CFD website and its main functionalities.

e Chapter 4 — CFD Social Media Profiles focuses on the project’s social media presence and
performance so far.

e Chapter 5 — General Project Flyer shows what kind of material was designed to offer essential
CFD information in the form of a brochure, suitable for different kinds of promotion.

e Chapter 6 — Infographics describes charts and diagrams designed to provide the basic
information about CFD (network, impact, solutions, etc.)

e Chapter 7 — Project Poster demonstrates the poster designed to represent the core of CFD.

e Chapter 8 — Project Flag & Rollup presents different variations of flag and rollup materials that
can be used to promote CFD.

o Chapter 9 — Leaflet for Farmers is about a short flyer created to facilitate the farmer registration
process, as well as for use at conferences, fairs, etc.

e Chapter 10 — Newsletters describes two different kinds of newsletters about the project (internal
and external).

e Chapter 11 — Email Signature

e Chapter 12 — Next Steps is about plans and efforts that need to follow everything done so far
in order to continue successful dissemination and communication.



2. Visual Identity

Early in the project, WP8 developed the CFD Corporate Identity Manual (described in detail in D8.1 —
Dissemination, Exploitation & Communication Plan at EU & National Levels). The manual aims to
describe the project’s visual identity and guide the partners in terms of the proper use the CFD logo,
official colours, and various kinds of document templates.

Climate Farm Demo - Corporate Identity Manual

Index

The Logo

Corporate Colours
Typography and Font

Logo Size

Logo Protection Zone

Logo Versions

Logo Over an Image or Photo

IS I N

Examples of Bad Logo Usage

Climate Farm Demo - Corporate Identity Manual

5. Logo Protection Zone

The logo's perimeter must be protected by creating a “clean zone” that prevents “invasive”
elements from getting close.
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Climate Farm Demo - Corporate Identity Manual

7. Logo Over an Image or Photo

We will follow the criteria:
* Colour version only if the background allows it

* Monochromatic white or black if the final result is clearly readable after applying over the
background

* Monochromatic white with a black box if the result is undreadable without it

Figure 1. Excerpt from the Visual Identity Manual

A short summary of said content is available in the following sub-chapters.

2.1 CFD Logo

Given the main focus of CFD (promoting CSF practices through the network of PDFs and CFAs), the
project logo (see figure below) was created to represent the way in which agriculture, technology, and
climate action are interlinked. The semi-circular lines, their colours, and positions symbolise that.

Figure 2. CFD logo

The visual identity guidelines explain the correct ways to use the logo (the minimal size, selecting
different versions based on the background colour, and so forth) and typography requirements (fonts).

In addition, all the partners are informed that dissemination materials need to showcase the logo, as
well as the EU emblem and a statement about received funding from the Horizon Europe program.
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2.1.1 FarmDemo Logo Redesign

When speaking about the CFD logo, it is important to point out its background, i.e., FarmDemao. It was
established by these three related projects: NEFERTITI, PLAID and AgriDemoF2F. Moreover, in 2021,
IPM WORKS joined the FarmDemo family, which continues to expand with CFD. Still, with new projects
starting and previous ones finishing, the focus and reasoning behind the farm demo idea also evolves,
hence the need to freshen up the visual identity. The new FarmDemo logo has a modernised
appearance thanks to a new typeface and a more open and stylised sign, symbolising a knowledge
flow from FarmDemo to other projects and from projects outside FarmDemo to those in the family.

@

FARM
DEMO
Z
©
-
o FarmDemo
=
O
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FARM % DEMO 2
Z
G
= FarmDemo
=
O

Figure 3. New and old logotypes

2.2 Corporate Colours

The project colour palette features different shades of green and orange/yellow — these are commonly
associated with nature and found in it. Graphic elements built around the CFD brand should use this
colour combination whenever possible.
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CMYK CMYK CMYK
92/42/95/48 87/26/100/13 45/9/100/6
RCB RGB RGB
6/75/39 1/123/53 155 /178 /27
HEX HEX HEX

054a27 0b7a35 9ablla

CMYK CMYK CMYK
40/0/100/00 5/41/82/0 9/20/83/0
RCB RGB RGB

175 /202 /1M 237 /163 /62 238 /200/861
HEX HEX HEX

afcala eda33d edc83d

Figure 4. CFD corporate colours

2.3 Document Templates

Templates in various formats were developed early in the project with the necessary visual elements.
CFD partners can find it in the project’s designated workspace (MS Teams). This includes the following:

e Deliverable template

e Milestone template

e Working document template
e Meeting agenda template

e Meeting minutes template

e PPT presentation template

7
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Title of the document in two

or more lines

Subtitle in one line — optional — 2nd level
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Authors):
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Funded by
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“This prcject has received funding from he European Uricn under Grant Agreement Na 10108012,

Click to add title

Click to add subtitle
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Figure 5. CFD template examples
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3. Project Website

The project website (climatefarmdemo.eu) was designed and launched under D8.2 — Online content
repository (knowledge reservoir)) and D8.3 — Project Website, thus allowing WP8 to mark Milestone 74
(Website is online and operational) as achieved in M6. The website is a common public space
presenting all the important aspects of CFD. Interested parties can thus be informed about the project
objectives, ongoing activities and upcoming ones, etc. The development of the website is based on a
user needs & requirements assessment performed during first two months of the project, as well as
experience accumulated through NEFERTITI (GA No 772705), since it is a CFD predecessor.

1z
f& ! Project v Farms & Events v Resources v Thematic Areas v Updates v £ English v o@ m
AR
Y

Welcome to
Climate Farm Demo

Adapting agricultural production systems to climate
change by adoption of Climate Smart Farming
practices and solutions at Demo Events organised
at Demo Farms across Europe.

Figure 6. CFD website homepage

Apart from the homepage, the project website also contains the following segments:

¢ Informative pages (About page, WPs & Deliverables, Consortium, Advisory Board, Thematic
Areas, Living Labs, News, Newsletters, Webinars, Practice Abstracts, etc.)

¢ Demonstration Farms pages (to map and present all Demonstration Farms recruited — Pilot
Demo Farms, Experimental Farms and Lighthouse Farms)

e Demonstration Events pages (to list all Demo Events registered and offer an overview of
learning opportunities)

e Solutions Repository pages (a place for all adaptation & mitigation climate solutions, tools,
guidelines and methods)

Through feedback from the key project members, the site can be upgraded and updated regularly.
Some of the important updates are the translation to all EU languages, responsiveness to all devices
(mobile and tablet in addition to desktop/laptop) and interoperability with other platforms, after the CFD
online infrastructure gathers enough valuable data to be shared, most probably via API, with topic-
related projects and its platforms.

Finally, there will be an annual website review, allowing for visual refreshments and incremental
upgrades. Any major visual refreshment will be implemented according to the visual identity standards
described earlier or according to future Executive Committee decisions.

=


https://climatefarmdemo.eu/

4. CFD Social Media
Profiles

In M6, WP8 submitted a thorough social media strategy for CFD within D8.1 — Dissemination,
Exploitation & Communication Plan at EU & National Levels. Over the last decade, social media
networks have become essential in terms of raising project awareness, disseminating information and
engaging with relevant audiences. We must underline that CFD is still in its early stage, given that the
project duration is 84 months, and many project activities and concrete results are yet to come.
Therefore, the impact of social media is expected to be higher later on.

The following sub-chapters focus on the four main platforms we rely on to achieve the objectives set in
the strategy. We use them to attract farmers, advisors, policy makers, economic actors of the supply
chain, representatives of academia and research institutions, and society at large.

4.1 X (Twitter)

The project account on X (known as Twitter up until recently) is found at @ClimateFarmDemo.

Climate FarmDemo

93 posts

—

-~ B8 Following

Climate FarmDemo

@ClimateFarmDemo Follows you

Climate Farm Demo is a pan-European network of Pilot Demo Farmers covering 27
countries to accelerate the adoption of Climate Smart Farming practices.

© Europe 2 climatefarmdemo.eu Joined November 2022

40 Following 161 Followers




Climate FarmDemo
@ClimateFarmDemo

#ClimateFarmDemo focuses on 12 #adaptation & #mitigation thematic
areas representing the main farm management measures that allow for
addressing #ClimateChange. Each agricultural sector and each thematic
area has a Thematic Leader (see the picture below).

#farmdemo #horizoneu

Thematic Leader (TL) Cé

RM
DEMO

the leading person organising

an outsta"nding EUfOpean knowledge exchange between relevant

actors, Pilot Demo Farmers, & Climate

exmn inone of the Farm Advisors at EU level
Adaptation & Mitigation o B AV oL
~ thematic areas
selected by the project capitalising on new & innovative
tocope with knowledge in his/her thematic area
c[imate change impaet for wider dissemination

9:43 AM - Jun 23, 2023 - 66 Views

ihl View post analytics

Figure 7. CFD X (Twitter) profile and post example

We use Twitter to spread short messages and pieces of news, relying on relevant hashtags to boost
post visibility. Some basic X (Twitter) analytics can be seen in the table below.

Table 1. CFD X (Twitter) performance

CFD on X (Twitter)

Link to profile https://twitter.com/ClimateFarmDemo
Number of followers (on the day of 161

writing this report)

Number of posts 85

Average impressions per post 199

4.2 LinkedIn

The project is also active on LinkedlIn, as illustrated in the Figure below. LinkedIn's capacity for lengthier
posts, unlike X (Twitter), grants our social media team the opportunity to share more in-depth
information. Leveraging this capability, we will effectively share project results among LinkedIn
community.


https://twitter.com/ClimateFarmDemo
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Climate Farm Demo

A pan-European network of Pilot Demo Farmers covering 28 countries to accelerate the adoption of
Climate Smart practices

Agriculture, Construction, Mining Machinery Manufacturing - 371 followers - 2 employees

Climate Farm Demo
f 349 followers
3mo @
According to a new World Wildlife Fund briefing, sustainable production and
consumption is crucial to ensure European #FoodSecurity. It is noted that "Europe

can significantly improve food security and resilience outcomes by supporting a
transition to organic and agroecological agriculture.”

Throughout its seven years of project lifetime, #ClimateFarmDemo will make
significant efforts to help achieve the transition towards sustainable, climate- and
ecosystem-friendly farming practices.

If you are interested, you can find the full briefing here:

https://Inkd.in/dDwkX5Xu

§ Farm to Fork: Systemic Change is Key to European Food
Security and Resilience

wwf.eu « 2 min read

O Sladana Blazevic and 12 others 1 comment - 1 repost
(5 Like & Comment r(:] Repost
Organic impressions: 440 Impressions Show stats ~

Figure 8. CFD LinkedIn profile & post example

LinkedIn allows sharing longer posts compared to X (Twitter); hence the social media team can share
more information here. That could be the reason why this profile has managed to attract more followers
compared to X.

Table 2. CFD LinkedIn performance

CFD on LinkedIn

Link to profile https://www.linkedin.com/company/climatefarmdemo/

Q


https://www.linkedin.com/company/climatefarmdemo/

Number of followers (on the day of 371
writing this report)

Number of posts 70
Average impressions per post 405

The project Facebook page was created somewhat later compared to other CFD social media accounts,
following a short survey that WP8 prepared to see whether it was necessary to utilise platforms other
than the most common ones, i.e., Twitter (nhow X) and LinkedIn. Since the results suggested that
Facebook was used by farmers quite widely, the WP8 team created this page.

f Climate Farm Demo
1 Liked Q search

38 likes + 53 followers

Climate Farm Demo
June 7 - Q

Who is a National Coordinator (NC) in ?

These individuals are appointed in all 27 participating countries and have

responsibilities in several Work Packages. For example, their role is to supervise farm
activities and serve as an ambassador of our project in their respective countries for
the press, TV, and radio. To learn more, see the picture below!

°
. National Coordinator (NC) «Ekk’ﬁf“
. b d DEMO

responsible for the Knowledge
Exchanges at national level

The leading person )
hat supervises and ' r.esp.on5|ble for the- ;
tha p. Dissemination & Communication
organises farm activities at national level
related activities

at national level. depending on the country organisation,
serves as a Climate Farm Advisor (CFA) or
manages the national CFAs

Boost post

Figure 9. CFD Facebook profile & post example
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Since the Facebook page was launched slightly later, as described above, the numbers are expected
to be lower compared to other social media profiles at this point in time. Since Facebook is a network
that we will primarily use for promoting demo events across Europe, we expect to see its full potential
during demonstration campaigns which start next year.

Table 3. CFD Facebook performance

CFD on Facebook

Link to profile https://www.facebook.com/climatefarmdemo/
Number of followers (on the day of 53

writing this report)

Number of posts 19

Average impressions per post 44

4.4 YouTube

All videos created by the project will be uploaded to the FarmDemo channel on YouTube, also used by
the RUR-11 projects PLAID, AgriDemo F2F and NEFERTITI. This means an additional boost for the
potential of CFD videos since the channel is already well-established, with around 1,730 subscribers.

At the moment, there are no CFD-related videos uploaded to the platform because the relevant activities
are yet to begin. Once there are such videos, they will be further shared on other social media channels
(X, LinkedIn, and Facebook) since it is a great way to attract more viewers.

T

(L g o= e
: m i | Goto “Playlists” for subtitles

‘_[“ -@ ("33-‘.

i)

Y 'i‘"._‘
“" 1 "
i g

[

|
i
I
i
I

Farm Demo
@FarmDemo 1.73K subscribers 199 videos

Farm Demo presents agricultural demonstration activities across Europe. ... >

nefertiti-h2020.eu and 4 more links

HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT Q >

NEFERTITI Achievements & Impacts
658 views - 1 year ago

This video summarizes and reflects on selected highlights and
achievements of the NEFERTITI project.

)

What-hae NEEERTIT! achieved?

Figure 10. FarmDemo YouTube channel

"
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5. General Project Flyer

1,500 ==
4,500 o=
250,000 =
10

Facebook:

A EUROPEAN-WIDE
NETWORK OF
FARMERS
IMPLEMENTING AND

DEMONSTRATING CLIMATE-SMART SOLUTIONS
FOR A CARBON-NEUTRAL EUROPE

12 Adaptation and Mitigation
Thematic Areas

Grassland )/ Forage
@ management 4@- production
Crops Soil health and
management biodiversity
Agroforestry and
relation to landscape management
28, s =
production management
Herd é\: Manure storage
management and spreading
Additives for
Rewarding
¢ reducing enteric
g methane emissions @ mechanisms

K
Project Aim

to accelerate the adoption of climate smart farming practices
and solutions by farmers and all actors of the Climate Smart
Agriculture Knowledge & Innovation Systems [AKIS)

+
Expected Impacts

to adapt agricultural production systems to climate change
and achieve a carbon-neutral agricultural sector by 2050,
thereby meeting the targets of the EU Climate strategy ’

-,

- ’ .
& Xy ‘9. ® i
Agricultural Sectors b g - "
~ s

Animal Husbandry and Mixed Farming Systems
Specialised Arable Crops
Horticulture Crops

Including organic farming

How?

Figure

11. General CFD flyer
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6. Infographics

Infographics have been crafted to convey essential details and fundamental information about CFD,
simplifying intricate concepts for easy comprehension. These infographics encompass partner details,
anticipated impact, climate smart farming solutions, and other pertinent project information, as

illustrated below.

MULTI-ACTOR AND
MULTI-STAKEHOLDER
NETWORKS:

B partners from Eu countries
PARTNERS u partner from associated countries
[ European associated partners

ACADEMIC AND UNIVERSITIES

a ADVISORY SERVICES

FARMER ORGANISATIONS

APPLIED RESEARCH INSTITUTES

NGOs

o

PILOT DEMONSTRATION
FARMERS

COUNTRIES & AKIS

+ CAP NETWORKS

LJ
Yy

LAY

EUROPEAN & INTERNATIONAL
PARTNERSHIP

Strategic and operational cooperation with:

H2020 / GREEN DEAL PROJECTS/
EIP-AGRI SERVICE POINT

NATIONAL PROJECTS,
EIP-AGRI OPERATIONAL GROUPS
INEZ) COUNTRIES

"SISTER PROJECTS" FUNDED
UNDER HORIZON EUROPE

"SOIL HEALTH AND FOOD"
MISSION PARTNERSHIP ON
"AGROECOLOGY LIVING LABS"

INTERNATIONAL ORCANISATIONS
DEALING WITH CLIMATE CHANGE

SPECIALISED

ARABLE CROPS

OF THE TOTAL FARMS
ACROSS SECTORS
>300 TO 375 FARMS

ANIMAL HUSBANDRY &
MIX FARMING SYSTEMS

>900 FARMS

>375 FARMS

HORTICULTURE
CROPS

>225 FARMS
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EUROPEAN NETWORK AND

TYPOLOGY OF COUNTRIES

CLIMATE SMART FARMING

LIVING LABS

HOW DO AGROFORESTRY SYSTEMS
COPE WITH CLIMATE CHANGE

BIOGAS IN CLIMATE SMART

AGRICULTURE

PT FIGHTING DESERTIFICATION WITH
SMART MIXED FARMING
NL CLIMATE-PROOF FUTURE
FARMING ON PEAT SOILS
INCREASED CLIMATE
ADABTIBILITY THROUGH ORGANIC
SOIL-BUILDING STRATEGIES

COOPERATIVE PRODUCTION OF
BIOGAS AND BIOFERTILIZERS

DAIRY CATTLE FARMERS
FACING CLIMATE CHANGE
OPPORTUNITIES TO MITIGATE
FARM GHG EMISSIONS AND
INCREASE FARM RESILIENCE

AN INNOVATIVE NEXUS
APPROACH FOR SMALL FARMS
TO BE CLIMATE SMART

REGENERATIVE FARMING AS
ANSWER TO CLIMATE CHANGE

FARMERS INVOLVED IN A

AND MITICATION

ON-FARM DEMONSTRATION
EVENTS REACHING TR FARMERS

ACTORS ENGAGED IN

e PEER-TO-PEER LEARNING
NATIONAL DISSEMINATION AND
COMMUNICATION STRATEGIES
HIGH-POSITIVE IMPACT

ON FARMERS, ACRIBUSINESS,
CONSUMERS AND SOCIETY

OCEANIC
CLUSTER

NORDIC
CLUSTER

TYPOLOGY OF
COUNTRIES:

Q) HIGHER EMISSIONS
@) MEDIUM EMissIONS

@ LOWER EMISSIONS

CLUSTERING PER
PEDOCLIMATICAREAS

CONTINENTAL
CLUSTER

MEDITERRANEAN
CLUSTER

CLIMATE SMART
FARMING SOLUTIONS

LONGC-TERM ADVICE TO
PILOT DEMONSTRATION FARMERS

BROAD USE OF CLIMATE AND
CARBON TOOLS IN (D) COUNTRIES

LIVING LABS TO CO-CREATE NEW
AND INNOVATIVE SOLUTIONS

PRACTICAL SOLUTIONS IN
ADAPTATION AND MITIGATION
THEMATIC AREAS

OF RESOURCES DEDICATED
TO THE IMPLEMENTATION AND
DEMONSTRATION OF SOLUTIONS
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EXAMPLE OF NATIONAL NETWORK

V.
71\

PILOT
FARM

LIGHTHOUSE
o

EXPERIMENTAL
FARM

AVERAGE
FARM

DIFFERENT NETWORKS OF A

SIS A el (2120 D CO-INNOVATION AND CREATION
OF NEW SOLUTIONS (WP4)
ADVISORY NETWORK '\ TRANSITION & INNOVATION
PATHWAY
COOPERATIVE NETWORK

PROJECT ACTIONS SCALES:
SUPPLIER NETWORK

EXPERIMENTAL & LIGHTHOUSE SCALE:

G E DU R S CEK INNOVATION, RISKS, TEST, DEMONSTRATION

PILOT DEMO FARM SCALE:
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Figure 13. CFD infographics
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/. Project Poster

Having a project poster is important because it enables on to use graphics and text to present a project
in a way that is visually interesting and accessible. This can be very helpful at fairs, conferences,
exhibitions, and similar gatherings. Similar to the general brochure, PPP, and some of the infographic,
the poster features the information about project aims, scope and areas of influence.

e, ,
Project Aim Expected Impacts 0‘ ¢
to accelerate the adoption of 0 adapt agricultural production
climate smart farming practices systems to climate change
and solutions by farmers and and achieve a carbon-neutral =
all actors of the Climate Smart. agricultural sector by 2050,
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Innovation Systems (AKIS) the EU Climate strategy

IMATE OF FARMERS
IMPLEMENTING AND

R M DEMONSTRATING CLIMATE-
: SMART SOLUTIONS FOR A
MO CARBON-NEUTRAL EUROPE

2\ A EUROPEAN-
Q WIDE NETWORK

12 Adaptation and Mitigation

Thematic Areas
27 Countries + 2 CAP Networks ,‘Q, Qé ,,S:\l'.:,.
1'500 Pilot Demonstration Farmers

x - Hor

4'500 On-farm demonstration events QAL ansmars ‘n‘s n....j:-... « By ‘wowmeiy
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250,000 peer-to-peer learning % Eope [ Energy OQ Forage

Living Labs to co-create mansgemant »7 o i production

]o new practical solutions
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How?

Long-term advice Broad use of climate Co-creation of new Practical soluticns in 65% of resources
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SCR— »223 FARMG
N Pameied by
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Figure 14. CFD project poster
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8. Project Flag & Rollup

Much like previously described branding materials, having a flag and a rollup representing the project
is an effective way to offer a broad view of CFD. It allows target audiences to easily recognise project
representatives and interact with them. The main occasions in which flags and/or rollups are used are
organisation of the public events (presentations, workshops, farm demonstrations), but also
participation of project partners to various topic-related events such as agricultural fairs and exhibitions,
conferences, or similar. The following figures show the different versions of these materials.

Funded by
the European Union

Funded by
the European Union

Figure 15. CFD flags
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Figure 16. CFD rollups

This project has recaived funding frorm the Harlzon
ELropa ressarch and Innciation programme
under Grant Agreement No 10060212

A pan-European
network connecting
1500 Pilot Demo
Farmers to increase
Climate Smart
Farming practices

and solutions

/climatefarmdemo.eu

Funded by
the European Union




PROJECT NAME - Climate Farm Demo '(

Project Number 101060212

O. Leaflet for Farmers

A flyer for informing farmers about the project and opportunities for them was designed (Figure 11) and
translated in all 27 languages of the project. It is to be used by National Coordinators and advisors
during the farm recruiting process, or by PDFs for a portion of demonstration activities, as well as in
European context — various events, synergies with other projects, etc.

Demo Farmers are the
heart of the Climate Farm
Demo network

N\
CLIMATE
FARM
DEMO
Do you want to make your farm fit for climate change?

Are you concerned about the impact of Climate Change on your
farming business?

e
-

O
i

Seize this opportunity to benefit
from free expert knowledge and
improve your farm management
by joining the Climate Farm
Demo network!

Then this project is for you!

Join us!

vclimatefarmdemo.eu

Figure 17. Leaflet for farmers



10. Newsletters

WP8 creates and sends out newsletters to offer the latest updates regarding project progress, activities
and available results. There are two sorts of project newsletters — internal, provided to Consortium
members, and external, meant for audiences outside the project. Therefore, the internal version
provides CFD partners with concise information about the overall progress, ongoing and upcoming
activities, new tools and more. The external CFD newsletter serves to build relationships with relevant
stakeholders, boost social media following, disseminate results, etc. There is a subscription form on the
project website allowing anyone to sign up for the external newsletter.

The task involving newsletters is entrusted to the BioSense Institute, managing it via the Mailchimp
service, with contributions by Executive Committee members and other project partners when relevant.
The language used is English, but NCs are welcome to translate the content to the local language and
disseminate it further on their channels.

The total number of newsletters is 56. So far, three external newsletters and one internal newsletter
have been sent. This is due to the fact that most activities were in very early stages, thus making it
difficult to report in it in a way that is required for newsletter editions. However, the team is now
accelerating newsletter preparation, and new issues will be sent frequently.

Welcome to the Horizon Europe project
Climate Farm Demo
Newsletter #1

Keep reading!

Figure 18. CFD newsletter
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11. Email Signhature

An email banner in a signature is designed to enable representatives of partnering organisations
consistently communicate their involvement in the project. Designed in two colours combinations email
signature allows everyone to choose depending on preference, but also other communication elements
they are involving in their email signature, such as logotype of the organisation or other projects they
are engaged with. This banner not only reinforces the project's identity but also creates a professional
and consistent image across all project-related communications including every email correspondence.

| |~ AEuropean-wide

7 Network of pilot
farmers implementing
and demonstrating
climatesmart solutions for
a carbon neutral Europe.

Funded by
the European Union

Funded by
the European Union

Figure 19. Email signature
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12. Next Steps

Moving forward, our communication efforts will continue to evolve and expand in the forthcoming years.
We remain committed to an inclusive approach, actively seeking and valuing feedback from our
partners to ascertain their specific needs from WP8 for engaging a critical mass of stakeholders within
their respective communities.

The creation of new communication materials will always respond to the dynamic of the project. Among
first sets of materials in the upcoming period will be the development of a new document and
presentation templates, strategically designed to highlight synergies with PIPs in Work Package 7.
Moreover, we are gearing up for an extensive production of multimedia materials. As we progress into
demonstration campaigns, multimedia assets will play a pivotal role in illustrating and promoting
climate-smart agricultural practices. These engaging and informative materials will be uploaded to
FarmDemo YouTube channel and serve as valuable tools in reaching a broader audience and
encouraging the adoption of sustainable farming techniques.

By actively adapting and innovating our communication strategies, we are poised to effectively
communicate upcoming project activities and disseminate results, maximizing the impact and reach of
the Climate Farm Demo project.
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